
   

  

   

mailto:aqaannisa@lecturer.undip.ac.id
https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/
http://doi.org/10.70764/gdpu-jmb.2025.1(1)-01
http://doi.org/10.70764/gdpu-jmb.2025.1(1)-01


Consumer Empowerment Through Ethical AI: Strategies for Transparent and Trustworthy 

Personalized Marketing 

| 2 

 

0

20

40

60

80

100

2018 2019 2020 2021 2022 2023

AI Adoption Rate in Marketing (%)

Consumer Ethics Concern for AI (%)



Consumer Empowerment Through Ethical AI: Strategies for Transparent and Trustworthy 

Personalized Marketing 

| 3 

 



Consumer Empowerment Through Ethical AI: Strategies for Transparent and Trustworthy 

Personalized Marketing 

| 4 

 



Consumer Empowerment Through Ethical AI: Strategies for Transparent and Trustworthy 

Personalized Marketing 

| 5 

 

“ ” “

” “ ” “ ” “ ”



Consumer Empowerment Through Ethical AI: Strategies for Transparent and Trustworthy 

Personalized Marketing 

| 6 

 



Consumer Empowerment Through Ethical AI: Strategies for Transparent and Trustworthy 

Personalized Marketing 

| 7 

 



Consumer Empowerment Through Ethical AI: Strategies for Transparent and Trustworthy 

Personalized Marketing 

| 8 

 



Consumer Empowerment Through Ethical AI: Strategies for Transparent and Trustworthy 

Personalized Marketing 

| 9 

 



Consumer Empowerment Through Ethical AI: Strategies for Transparent and Trustworthy 

Personalized Marketing 

| 10 

 

–

–

–

https://doi.org/10.4018/979-8-3693-3811-7.ch007
https://doi.org/10.4018/979-8-3693-3811-7.ch007
https://doi.org/10.1016/j.jbusres.2019.11.060
https://doi.org/10.3389/fhumd.2024.1421273
https://doi.org/10.4018/979-8-3693-2215-4.ch004
https://doi.org/10.4018/979-8-3693-2215-4.ch004
https://doi.org/10.2139/ssrn.1917270
https://doi.org/10.69554/PPJE1646


Consumer Empowerment Through Ethical AI: Strategies for Transparent and Trustworthy 

Personalized Marketing 

| 11 

 

–

’

–

–

–

–

–

–

–

–

–

–

–

–

–

https://doi.org/10.1007/978-981-99-8834-1_5
https://doi.org/10.1108/APJML-04-2024-0485
https://doi.org/10.52783/tjjpt.v44.i3.474
https://doi.org/10.1017/err.2023.58
https://doi.org/10.3390/su132011208
https://www.ceeol.com/search/article-detail?id=775030
https://doi.org/10.1108/JCM-03-2023-057
https://doi.org/10.55041/IJSREM33762
https://doi.org/10.1108/JICES-05-2023-0068
https://doi.org/10.1108/JRIM-07-2021-0192
https://doi.org/10.48175/IJARSCT-17823
https://doi.org/10.1109/ACCAI61061.2024.10602307
https://doi.org/10.4018/978-1-5225-2255-3.ch499
https://doi.org/10.4018/978-1-5225-2255-3.ch499
https://doi.org/10.1111/isj.12544
https://doi.org/10.1108/IJBM-09-2022-617
https://doi.org/10.55041/IJSREM31693
https://doi.org/10.59613/global.v2i7.236


Consumer Empowerment Through Ethical AI: Strategies for Transparent and Trustworthy 

Personalized Marketing 

| 12 

 

–

’

–

–

–

–

–

–

–

–

–

–

–

–

’

–

https://doi.org/10.62311/nesx/97828
https://doi.org/10.1002/mar.21705
https://doi.org/10.48550/arXiv.2210.04491
https://doi.org/10.1080/09593969.2022.2090993
https://doi.org/10.51594/csitrj.v5i3.859
https://doi.org/10.22214/ijraset.2023.57695
https://doi.org/10.4018/978-1-6684-3448-2.ch006
https://doi.org/10.51594/ijmer.v6i3.964
https://doi.org/10.38124/ijisrt/IJISRT24MAY2203
https://doi.org/10.47363/JAICC/2024(3)E104
https://doi.org/10.1108/03090560610680934
https://doi.org/10.30574/ijsra.2024.12.2.1436
https://doi.org/10.1109/HORA58378.2023.10156761
https://doi.org/10.20944/preprints202408.0007.v1
https://doi.org/10.4018/JOEUC.318403
https://doi.org/10.1016/j.ijresmar.2023.09.004

