
   

  

–  

   

mailto:alwisfauzi51@gmail.com
https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/
http://doi.org/10.70764/gdpu-jmb.2025.1(2)-02
http://doi.org/10.70764/gdpu-jmb.2025.1(2)-02


 



 

“ ”

“ ” “ ”

“ ” “ ”

—

“

”

—

“ ” “ ” “ ”

“ ” “ ”



 

—

“ ”

“ ”

“ ”

—



 



 

–



 

—

“ ”

“ ”



 

“ ‘

’ ”

—

—

“ ”



 

“ ”

— —



 

“ ”

—

—

—



 

—

—



 

“ ”

“ ”

“ ”

–



 

—

—

—



 

— —

—

—



 

—

—

š



 

“ ”

—

—

š –

–

—



 

—

–

‐

–

–

’

–

’

–

–

https://doi.org/10.1108/JCOM-01-2022-0006
https://doi.org/10.1002/mar.21709
https://doi.org/10.1111/basr.12320
https://doi.org/10.1016/j.jretai.2020.07.001
https://doi.org/10.1016/j.ijresmar.2021.09.014
https://doi.org/10.1007/978-3-031-73545-5_74


 

–

–

–

–

–

–

–

–

–

–

–

–

– –

–

–

–

–

https://doi.org/10.1016/j.ausmj.2011.08.003
https://doi.org/10.1016/j.socec.2023.102061
https://doi.org/10.1191/1478088706qp063oa
https://doi.org/10.1080/16184742.2023.2257706
https://doi.org/10.1177/1094670519827385
https://doi.org/10.1108/IJCHM-10-2017-0685
https://doi.org/10.1016/j.jbusres.2019.11.060
https://doi.org/10.1177/1094670514537709
https://doi.org/10.1108/SJME-02-2022-0012
https://doi.org/10.1108/EJM-07-2018-0471
https://doi.org/10.1037/gpr0000160
https://doi.org/10.1177/1069031X221130690
https://doi.org/10.1525/cmr.2011.54.1.64
https://doi.org/10.1080/0267257X.2015.1130738
https://doi.org/10.1177/1094670516679272
https://doi.org/10.4337/9781783476091.00011
https://doi.org/10.1080/01930826.2021.1906556
https://doi.org/10.1016/j.jcps.2013.01.004
https://doi.org/10.1108/APJBA-03-2025-0172


 

–

–

–

–

–

–

–

–

–

–

–

’ ‐

–

–

–

‘ ’

–

–

’

https://doi.org/10.1177/1094428116639133
https://doi.org/10.1108/JOSM-12-2020-0439
https://doi.org/10.1371/journal.pone.0232076
https://doi.org/10.1080/23311975.2020.1775023
https://doi.org/10.1080/15252019.2019.1691093
https://doi.org/10.1108/IMR-07-2016-0140
https://doi.org/10.1016/j.intmar.2013.12.002
https://doi.org/10.1057/s41262-020-00205-7
https://doi.org/10.1007/s10551-013-1916-7
https://doi.org/10.1002/arcp.1074
https://doi.org/10.1111/bjdp.12260
https://doi.org/10.1016/j.jbusres.2019.09.053
https://doi.org/10.1111/1468-5973.12354
https://doi.org/10.1007/978-3-031-60898-8_6
https://doi.org/10.1016/j.chb.2021.106926
https://doi.org/10.1016/j.ijresmar.2024.09.005
https://doi.org/10.1057/s41262-022-00286-6
https://doi.org/10.1111/j.1530-9134.2010.00282.x


 

–

–

–

–

–

–

–

’

–

–

–

–

–

–

–

https://doi.org/10.1016/j.elerap.2022.101179
https://doi.org/10.1016/j.jcps.2016.12.003
https://doi.org/10.1016/j.jenvp.2015.09.005
https://doi.org/10.1108/IJRDM-04-2023-0273
https://doi.org/10.21002/amj.v14i1.1150
https://doi.org/10.1002/mar.22048
https://doi.org/10.1016/j.jcps.2014.11.006
https://doi.org/10.1007/s10551-008-0013-9
https://doi.org/10.1108/IMR-12-2023-0339
https://doi.org/10.3390/ijerph18126417
https://doi.org/10.1080/13527266.2025.2508887
https://doi.org/10.1002/cb.1786
https://doi.org/10.1509/jm.11.0510
https://doi.org/10.1007/s42943-021-00040-w
https://doi.org/10.1007/s42943-021-00040-w
https://doi.org/10.1108/JCM-09-2019-3412
https://doi.org/10.1108/JMH-01-2022-0001
https://doi.org/10.1108/SRJ-01-2017-0016
https://doi.org/10.1177/14705958251358097


 

–

–

–

’ ’

–

–

–

–

–

–

–

š –

–

–

–

–

–

https://doi.org/10.1108/IMR-09-2022-0206
https://doi.org/10.1057/s41262-025-00412-0
https://doi.org/10.1016/j.jretconser.2018.05.004
https://doi.org/10.4337/9781788971966.00046
https://doi.org/10.1108/EJM-02-2021-0069
https://doi.org/10.1108/EJM-02-2021-0069
https://doi.org/10.1080/08961530.2018.1544528
https://doi.org/10.1093/jcmc/zmz026
https://doi.org/10.1080/0965254X.2021.1902373
https://doi.org/10.1007/978-3-031-77925-1_59
https://doi.org/10.1007/978-3-031-77925-1_59
https://doi.org/10.1177/00222429221087987
https://doi.org/10.1177/14705931221104520
https://doi.org/10.1016/j.jbusres.2011.07.022
https://doi.org/10.1016/j.jhtm.2022.12.012
https://doi.org/10.1108/JPBM-07-2016-1281
https://doi.org/10.1177/0022242919825649
https://doi.org/10.3390/su13169116
https://doi.org/10.1108/JPBM-03-2020-2803


 

–

–

https://doi.org/10.1108/IJOES-03-2024-0085
https://doi.org/10.1108/IJOES-03-2024-0085
https://doi.org/10.1007/978-981-97-1371-4_4
https://doi.org/10.1002/cb.1835
https://doi.org/10.3389/fpsyg.2024.1472514

	INTRODUCTION
	LITERATURE REVIEW
	Human-Likeness and Its Interpretation in Corporate Marketing
	Brand Transparency and Consumer Response
	Brand Engagement in a Cross-Cultural Context

	METHODS
	RESULT
	Emotional Proximity through Humanized Communication
	Cultural Integrity and Trust as Products of Transparency
	Authentic Engagement: From Meaning to Behavior

	DISCUSSION
	Human-Likeness as Relational Catalyst
	Transparency as Cultural Integrity
	Authentic Engagement as Behavioral Transformation
	Integrative Model and Theoretical Implications

	CONCLUSION
	REFERENCES

